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We are not replacing humans with Al.

We are liberating humans from robot work to do human work.
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Commit to the Hybrid Transformation today.
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. Internal Strategy Report: “Real Estate Brokerage Industry Strategy f;,‘

. Market Data: REINS (East Japan Real Estate Distribution Network) =~

2024 Market Trends N\
. Demographics: National Institute of Population and Social Security
Research (IPSS) - Household Projections to 2040
. Industry Statistics: Ministry of Internal Affairs and
Communications (Statistics Bureau)
. PropTech Market Data: Yano Research Institute (PropTech Market
Survey 2024)
. Consumer Sentiment: Land Institute of Japan Surveys
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