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LTV (Lifetime Value) Maxim izatio,,
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Renovation

Performance
Upgrading/ZEH

Brokerage
Smart Matching

Customer & Property
Data Platform

Al Appraisal, BIM, CRM
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Finance Haa$s
Mortgage, Maintenance, 4

Leaseback . . Community

Lty (Lifetime value) Maximizatio®
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Subscription Active:
Premium Living Plan
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Phase 1: 888 (Years 1-2)
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