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Customer Journey Map

Online Store Purchase
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Value
(High Function/Convenience - High Service/Experlence)
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Digital Product Passport:

Carbon Footprint &
Factory ID visible.

Trust ({HFEADFLE) + Comfort (BBD/INT #—I > AmA1t).
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Phase 1: Foundation (1-2 Years) Phase 2: Scale (3-4 Years) Phase 3: Ecosystem (5+ Years)
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Data Agility Loop
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Adapt to the Data, Close the Loop, or Perish.



